


100%0%

50%

LG CORP
Holding Structure 
(2019)

REVENUE
(KRW 160 Trillion)

136 USD
Billion

Exchange Rate : 
KRW 1,176.57 (2019)

COMPANIES

67 Site (2019)

25 Chemicals
13 Electronics
28 Telecom & Services
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ELECTRONICS

CHEMICALS

TELECOM & SERVICES
ELECTRONICS

CHEMICALS

TELECOM & SERVICES

25
LG Chem
LG Household & Health Care
LG Hausys

LG U+

LG CNS
LG International

28
LG Electronics
LG Display
LG Innotek
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HISTORY
A Look at LG Electronics Through the Years

1958
Goldstar first company 

of what will later 
become LG Electronics

1966Npmbsacq Impc_ƙq
first TV

2001
Glrpmbsacq umpjbƙq dgpqr
refrigerator powered by 
Inverter Linear Compressor

2013 Launches Vehicle
Components Company

2014 Glrpmbsacq umpjbƙq
first 4K OLED TV

2016 Launches premium 
LG SIGNATURE brand

2019 Glrpmbsacq umpjbƙq dgpqr
RollableOLED TV

1995Rebrands as 
LG Electronics

1982
Establishes first

overseas production
base in the US

2011
Introduces Styler* umpjbƙq
first steam-powered 
garment care system

1978Surpasses USD 100M
in exports
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2015 Glrpmbsacq umpjbƙq dgpqr
TWINWash



LG QUALITY PHILOSOPHY
Rfc os_jgrw nfgjmqmnfw md JEƙq dmslbcp f_q `ccl rfc dmslb_rgml
for raising the consciousness of  LG Electronics employees

ƛ Gd / msr md /.. gq dmslb rm `c bcdcargtc*
then we must assume there are defects in the other 99.

Selling many products is not in our best interest 
if that one product is not the right product.

It should be common sense that customer 
rpsqr gq kmpc t_js_`jc rf_l npmdgr, Ɯ

Koo In Hwoi
1907-1969

LG Founding Chairman
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CEO MESSAGE

ƛơdigital transformation [is the] key [to]
apc_rgle lcu epmurf kmkclrsk ơ,Ɯ

Brian Kwon
CEO

KEY DIRECTIONS IN 2020

ƛMsp jmle-term goal and the essence of 
our competitiveness is creating a company 

truly loved by customers,Ɯ
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MANAGEMENT 
PHILOSOPHY CUSTOMER

EMPLOYEE

INVESTOR

COMPETITORLG WAY

VISION
What we ultimately aspire to achieve through Jeong-Do Management
and its two tenets Customer-Value Creation and People-Oriented Management 
is to become No. 1 LG, a market-leading company recognized and respected by
industry peers as well as the broader market.
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GLOBAL NETWORK

KOREA (HQ)

Moscow

FRANKFURT

DUBAI
NEW YORK

SAO PAULO

Bengaluru

Seoul

SINGAPORE

Santa Clara
Toronto

REGIONAL OFFICEAI Research Lab

74,000
WORKFORCE
Korea :  54%
Global : 46%

142 GLOBAL 
OPERATIONS

(2019 Base)

LGE Consolidated Basis, IFRS
Unit : USD Billion
Exchange Rate : KRW 1,176.57 (2019)

2019 Sales

53.0 Billion

Operating Income

2.1Billion

USD

USD
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STRUCTURE

CEO

H&A
Home Appliance & Air Solution

HE
Home Entertainment

MC
Mobile Communications

VS
Vehicle Component Solutions

BS
Business Solutions

ÅNorth America
ÅLATAM
ÅEurope
ÅAsia
ÅMiddle East & Africa

Korea Sales &
Marketing Company

COMPANIES REGIONAL OFFICES
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BUSINESS OVERVIEW

Home
Entertainment Mobile

Communications
Vehicle 
Component 
Solutions

Business
Solutions

35%
USD18.3

Billion

26%
USD13.7

Billion

10%
USD5.1

Billion

9%
USD4.7

Billion 4%
USD2.3

Billion

TOTAL
USD53.0

Billion

Home Appliance
& Air Solution

USD8.9
Billion

OTHERS
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BUSINESS OVERVIEW

Home
Entertainment

Mobile
Communications

Vehicle Component 
Solutions 

Business
Solutions

Home Appliance
& Air Solution

10



LG SIGNATURE
Dgpqr glrpmbsacb gl 0./4* JEƙq npckgsk `p_lb jglcsn cvn_lbcb rm glajsbc MJCB RT P*
OLED TV W, Refrigerator, Bottom-freezer Refrigerator, Wine Cellar, TWINWashPair, 
Air Purifier and Air Conditioner
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ROBOTS AS A SOLUTION
Ugrf rmb_wƙq pm`mrq a_n_`jc md f_lbjgle r_qiq gl k_lsd_arspgle* fmqngr_jgrw _lb fc_jrfa_pc*
rfcpc gq lm jgkgr rm uf_r rmkmppmuƙq pm`mr a_l bm
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AI DEVELOPMENT ROADMAP

Level 1

Efficiency
Level 2

Personalization
Level 3

Reasoning
Level 4

Exploration

The conceptual framework aligns with the LG ThinQbrand and its ambitious 
vision to transform thedaily experience explained in four levels of AI experience
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AI-POWERED CONVENIENCE
LG ThinQprovides more seamless management of LG products with easy control 
and monitoring features
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KITCHEN APPLIANCES
Well-known for durability and energy efficiency, LG kitchen appliances 
offer a superior kitchen experience with innovative technology such as LG InstaView
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H&A COMPANY



LIVING APPLIANCES
Pioneering the industry for its incomparable innovative features, LG living appliances offer 
slpgt_jcb ajmrfgle a_pc _lb ajc_lgle ncpdmpk_lac qsaf _q ?prgdgag_j Glrcjjgeclr Bgpcar BpgtcƩ

H&A COMPANY
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CARE SOLUTION
JEƙq _gp a_pc _lb ajmrfgle a_pc qmjsrgmlq _pc acprgdgcb `w glrcpl_rgml_j mpe_lgx_rgml
for their effectiveness in sanitizing, reducing allergens and energy efficiency

H&A COMPANY



REAL 8K
LG 8K TVs exceed international requirements for Contrast Modulation, the ability to 
distinguish a series of black and white lines

HE COMPANY

Below Threshold CTA Threshold LG8K TV

CM 90%CM 50%
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